
N: Brie�y tell us about 
Metropol CRB?

A. M e t r o p o l 
Credit Reference Bureau 
secured a license from 
Bank of Uganda in 

November 2015 to operate as a second 
Credit Reference Bureau (CRB) in 
Uganda.  Metropol CRB is a subsidiary 
of Metropol Corporation Limited, a 
business information and credit 
management company based in Nairo-
bi Kenya, which has been in operation 
for the last 24 years. Part of our 
mandate is to support the credit assess-
ment agenda of Bank of Uganda’s 
regulated financial institutions. 
Metropol has responsibility for manda-
tory collection of credit data on a 
monthly basis from the above financial 
institutions and accurately creating 
both individual and company/business 
credit profiles. 

In the process, Metropol facilitates 
lenders with borrowers’ credit histories 
which informs their lending decisions 
by reducing information asymmetry. 
The Credit Information Sharing mecha-
nism must adhere to global compliance 
standards, and Bank of Uganda 
regulates this environment as mandat-
ed by the Financial Institutions Act of 
Uganda. 

QN: What changes have you 
introduced to the market since you 
were licensed?

A. The objective of our licensing 
was to give financial institutions an 
opportunity to leverage the benefits 
that come with having a multi bureau 
environment. With competition, quali-
ty of credit data has improved as well as 
its accuracy, at a more competitive 
price. Technological innovations, 
coupled with standard level agree-
ments, have driven new product devel-
opment and faster turnaround time 
while handling customer inquiries and 
disputes. 

Metropol’s entry in the market has 

therefore led to reduction in 
the cost of bureau services, 
improved data quality 
management capabilities as 
well as fast turnaround time 
in dispute resolution, a 
challenge that had existed for 
a long time. Metropol has over 
the last five years also 
innovated and developed a 
number of Value Added 
Solutions to compliment the 
commoditized credit reports. 

QN. Now that you have 
talked about disputes, is a 
borrower allowed to raise 
a dispute directly to 
Metropol?

A. Yes. Disputes can 
either be channeled directly 
to Metropol CRB or to the 
respective financial institu-
tion where the borrower 
holds a loan account. Either 
way, we work together with 
the financial institution to 
ensure that a dispute lodged 
in the system is resolved 
within the shortest time possi-
ble. Today, we guarantee 
dispute resolution within a 
maximum of 5 working days 
even though the legal provi-
sion is 21 working days.

QN: How do you �nd 
competition? 

A. In the market today, 
we are only two players 
licensed to operate. I believe 
that competition is an essen-
tial ingredient for any 
service-based business 
environment. 

To the users, adoption of a 
multi bureau credit strategy 
guarantees fair pricing 
through open negotiation 
platforms, business continui-
ty planning as well as a diver-
sified product o�ering. So, at 
Metropol, we believe in fair 
competition as a catalyst for 
innovation and enhanced 
customer service. 

QN. How has been your 
business journey so far?

A. Over the five years 
since its inception, Metropol 

CRB’s positive trajectory has 
been largely hinged on the 
unwavering guidance of the 
Board of Directors headed by 
Mr. Paulo Nsibuka Luswata, 
whose rigorous adherence to 
corporate governance and 
regulatory compliance is 
exemplary, not to mention his 
over 20 year involvement in 
the Ugandan financial 
services industry. 

As a Group Enterprise with 
Mr. Samuel Omukoko at the 
helm as Group Managing 
Director, Metropol CRB has a 
regional presence both in 
Kenya and Uganda, which 
made our entry and take o� 
journey smoother. 

With shared cross border 
customers as well as regulato-
ry experience, Metropol’s 
professional teams in both 
countries complement each 
other and share best practices 
o�ering customers g-local 
credit solutions. Priority for 
Metropol is to diversify our 
product o�ering through 
continuous innovation 
informed by available credit 
data and industry best 
practice. 

QN: What are some of 
the key challenges you 
have encountered in the 
market?

A. The key challenge has 
been the narrow space for 
Credit Information Sharing.  
At the moment, it’s only the 
financial institutions regulat-
ed by the Bank of Uganda that 
are sharing credit data with 
CRBs thereby limiting our 
data sources.  There are a lot 
of accredited credit providers 
(ACPs) out there, who are not 
licensed by BOU but are 
o�ering credit facilities to 
thousands of borrowers daily. 
They cannot share such credit 
data with the bureau, and in 
the process, the information 
asymmetry gap has persisted.  

This has limited the poten-
tial for business growth as 
well as the growth of the 
credit database. Still, we 
believe that Bank of Uganda 
will soon issue regulations to 
operationalize the law that 
allows other Accredited Credit 
Providers (ACPs) to start 
submitting data to the bureau 
and consequently carry out 
credit referencing. 

QN. What plans do you 
have for the next �ve 
years?

A. Metropol plans to 
keep growing its technical 
capabilities to handle the 
anticipated increase in 
volumes of credit data as we 
prepare for opening up of the 
credit information sharing 
space.  
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There are a lot of accred-
ited credit providers 
(ACPs) out there, who are 
not licensed by BOU but 
are o�ering credit facili-
ties to thousands of 
borrowers daily. They 
cannot share such credit 
data with the bureau, and 
in the process, the infor-
mation asymmetry gap 
has persisted.  

ACCREDITED CREDIT 
PROVIDERS (ACPs)

Some of Metropol CRB's Sta� and Board Members.

Metropol Credit Reference 
Bureau Uganda is 
celebrating 5 years this 
month. The Daily Monitor 
caught up with the Executive 
Director Mr. Elly Mukasa at 
the Company’s o�ces on 
Crane Villa Building, Plot 9 
Yusuf Lule Road and below 
are the excerpts:

Mr. Elly Kibuuka Mukasa, Executive Director

We invest in research to support 
innovation, and we shall, therefore 
continue to develop products and 
solutions that empower our customers 
in their lending decisions. 

Making our customers more 
e�cient in their credit operations and 
sustainably supporting their profitabil-
ity objectives is Metropol’s long term 
goal. 

QN: How has the Covid-19 
pandemic a�ected your opera-
tions?

A. Covid-19 has disrupted our 
business growth and revenue projec-
tions given that it negatively a�ected 
our customers too.  The pandemic has 
gone on for too long, and whenever 
our customers register low business, it 
directly translates into reduced 
business volume on our end.  

We are fortunately beginning to see 
some recovery in several sectors of the 
economy, including the financial 
services sector following the gradual 
easing of the Covid-19 restrictions by 
the government.

QN. What message do you have 
for your customers?

A. We came, you received us and 
supported us with a lot of confidence. 
The business of credit risk manage-
ment needs to be embraced widely by 
all lenders in Uganda to achieve both 
financial inclusion and deepening and 
overcome the looming informal sector 
pension quagmire. According to the 

Uganda Bureau of Statistics, over 50% 
of Uganda’s GDP is attributed to the 
informal sector and 80% of the labour 
force work in the informal sector. 

This means a more significant 
number of Ugandans have no bank 
accounts or even financial cards for 
them to have any credit profile on the 
credit bureau. 

The cost of bureau services as well 
as interest rates cannot significantly 
reduce if people are not saving .With-
out the population’s savings or ability 
to borrow, we feel that our customers’ 
businesses are not growing at the pace 
they should, and neither is ours. 

To that end and as a�ected stake-
holders, we would like to lobby and 
work with Bank of Uganda and Minis-
try of Finance to prioritize the National 
ID migration as well as the regulatory 
guidelines allowing for the inclusion of 
all Ugandans’ credit data on the CRB 
platforms. 

In our well-intentioned opinion, all 
Ugandans ought to be empowered 
with an opportunity to build and grow 
a credit profile through the regulated 
credit information sharing mecha-
nism. In that way, Metropol, together 
with our customers and the country at 
large shall “REACH NEW HEIGHTS”.  

Mr. Paulo Luswata, Board Chairman
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